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Tourism Forum, 14 October 2009
VisitBrighton update

Marketing

Press Visits 

September 2009 has been an incredible month for media visits / press coverage;
UK Nationals: Quadraphenia Press Trip - The Sun, Daily Telegraph, The Times and the People on Sunday

UK Regionals:  Manchester Reporter, Essex Chronicle

Germany:  Group Press Trip (x 5 journalists) ‘City Portraits’ focussing on retail and dining.  Travel Writer:  Research for major German guide book

Australia: TV crew filming White Air and Youth scene

USA: prominent travel writer focussing on Gay & Lesbian Brighton

Coverage

The Guardian, Travel Mail, The Daily Telegraph, The Times, People of Sunday, Short List Magazine, Coast Magazine

Trade Visits
Hosted group of international language school agents from Russia, Czech Republic, Germany et al – three day familiarisation trip

Filming

Commissioned Visit Britain to film in the city in preparation for London 2012 Games

Readers’ Awards

Sunday Times Travel Magazine – Third best destination for a UK Short Break (only beaten by London and Edinburgh).

Conde Nast Travel Magazine – Friendliest city in the UK

New Pedestrian Wayfinding Scheme 

The old pedestrian signing in the city was incomplete, inconsistent, and of poor quality.   The objective of the Pedestrian Signing scheme is to deliver a comprehensive signage strategy that will provide high quality wayfinding guidance to both visitors and residents.  

The first phase of the scheme focuses on the key visitor areas of the seafront and The Lanes and will see the implementation of 18 monolith style map boards and fingerposts.   The study area was chosen due to the high number of visitors and pedestrians in the area and the economic benefits a pedestrian signing scheme can bring to one of the main retail, restaurant and cultural activity areas of the city.

To ensure the pedestrian signing is inclusive, maps have been designed to accommodate all users.   To aid visitors, important wayfinding landmarks, such as the Royal Pavilion, are depicted in 3D drawing.  Areas of high activity, such as retail, restaurants and cultural venues are highlighted, and all core visitor attractions are marked on a hard copy walking map.   Pedestrians benefit from the inclusion of detail such as crossing points and, for mobility impaired, obstacles such as pavement steps.

The signs have been designed to reflect the character of Brighton & Hove and add to a positive experience of the city.   Alongside the installation of the new signs there has been a programme of decluttering in which it is anticipated more redundant street clutter will be rationalised than new signs added.  

As well as on-street signs the scheme will also introduce paper maps, an online map, an i-phone application and ‘talking signs’ for the visually impaired, (using the React system already in use at major bus stops).

The new system is great news for the city’s 8 million visitors, who spend more than £400million each year.  We need to help these visitors move around the city easily, find what they are looking for, and enjoy the time they spend here, which will encourage them to return.

It’s great for local businesses as well (particularly during a recession) as the signs will help visitors find their way into parts of the city they might not otherwise have reached.
And it’s great for the city overall: Brighton & Hove has to compete with a lot of other destinations, both in the UK and overseas.  This scheme helps to raise the profile and awareness of the destination.

Brighton & Hove Greeter Scheme

VisitBrighton is launching a new Greeter Scheme in the city this Autumn. Liz Brand, Destination Manager at VB has been working to launch the project over the last 6 months , recruit greeters and, along with the marketing team, develop a new section for it on visitbrighton.com which launched on 2 October.  Liz has also been to the Hague to the International Greeters Conference where she has met fellow organisers from all over the world, this has been invaluable is seeing how other destinations organise their scheme and to  build stronger relationships with cities from overseas.
A ‘Greeter Scheme’ is a voluntary project which welcomes visitors to a city in a unique way, by recruiting local residents who are passionate and knowledgeable about the city to volunteer and conduct free tours. Brighton and Hove are in the process of setting up a ‘Greeter Scheme’ making us the first city in the UK to have such a project in operation.  

Greeter Schemes all over the world
The original 'Greeter Scheme' started in New York, and similar schemes already operate in many cities around the world like Chicago, Toronto, Melbourne, Buenos Aires and Paris. These and other groups form part of the Global Greeter Network who abide by an agreed code of conduct in the operation of their duties. Founded in 1992 in New York City as the first ‘welcome visitor’ programme of its kind in the United States, the idea grew from friendly exchanges its founder had with people she met on her own vacation travels around the world.
Small groups walking tours
The scheme will involve recruiting enthusiastic, friendly, and city knowledgeable residents, to volunteer their time and expertise to welcome visitors by way of a walking tour, in groups of 6 or less. Visitors will book the ‘Greet’ before they arrive in the city. Greet’s’ will be 2-4 hours and will start at the Visitor Information Centre in the centre of the city.  

Are you interested in being a ‘Greeter’?
Residents of Brighton & Hove are invited to get involved as Greeters, you don’t have to be an expert in anything, just friendly, knowledgeable and passionate about where you live and can give up a little of your time each month to welcome visitors to the City. 

Want more information?
The ‘Greeter Scheme’ website which will be up and running from October 2nd, will enable you to apply to be a Greeter, until that time, and for further information, please contact Liz Brand, Destination Manager at VisitBrighton, liz.brand@brighton-hove.gov.ukor 01273 292602.  

